
 
 
 

Minutes 
2010 Statewide Complete Count Committee 

Business Subcommittee 
Conference Call 

April 3, 2009 
2:00 p.m.-3:00 p.m. 

 
 
Members on the call: 
 
Allen Douglas, National Federation of Independent Businesses   
Rebecca Rust, Florida Agency for Workforce Innovation 
 
Other people on the call: 
 
Vesselka McAlarney, Agency for Workforce Innovation 
 
2010 Sunshine Census Staff: 
 
Ayla Anderson, Government Analyst, 2010 Sunshine Census Initiative 
!ƭƭŜŜΩ .ƭŀȅΣ LƴǘŜǊƴΣ DƻǾŜǊƴƻǊΩǎ hŦŦƛŎŜ ƻŦ tƻƭƛŎȅ ŀƴŘ .ǳŘƎŜǘ  
 
The meeting started at 2:00pm. Roll was then called. 
 
Allen Douglas was the first to speak, saying that he had found the directory of the 
Association Bi-National Chambers of Commerce in Florida, ABiCC has approximately 40 
member organizations, with a total membership of approximately 8,000 international 
business members located in Florida, constituting a major part of the international 
business community.  He has started contacting them. He suggested someone from the 
DƻǾŜǊƴƻǊΩǎ ƻŦŦƛŎŜΣ ƳŀȅōŜ !ȅƭŀΣ ŎƻƴǘŀŎǘ ǘƘŜƳ ƛƴ ƻǊŘŜǊ ŦƻǊ the response to possibly be 
greater. 
 
Rebecca Rust explained that she works with the regional workforce boards that can help 
create public awareness of the 2010 Sunshine Census.  
 
 
 
 
 
 
 



 
 
 
 
 
Ayla Anderson then spoke on her collaboration with Scott VanDeman, GovernorΩǎ 
Commission on Volunteerism and Community Service and a member of the 2010 
Sunshine Census Statewide Complete Count Committee.  At this meeting, the idea of a 
άŎensus toolkitέ ŀǊƻǎŜΦ ¢ƘŜ άŎŜƴǎǳǎ ǘƻƻƭƪƛǘέ ǿƻǳƭŘ ōŜ ŘŜǾŜƭƻǇŜŘ ŦƻǊ ōǳǎƛƴŜǎǎŜǎΣ ƴƻƴ-
profit organizations, and government agencies to increase the public awareness of the 
2010 Sunshine Census. Ayla asked Allen and Rebecca for their recommendation on what 
to include in the άŎŜƴǎǳǎ toolkitΦέ  
 
Allen said that stressing confidentiality is very important and should be one of the key 
messages in all 2010 Sunshine Census materials. It should also focus on ways that the 
2010 Sunshine Census is important to the state, as well as the individual. He added that 
ethnic groups, small businesses, and local chambers are great avenues to disseminate 
census information. Allen said the toolkit should also equip companies such as Publix 
and Wal-mart for printing the 2010 Sunshine Census messages on grocery bags and in-
store advertisements. He also added that Publix is privately owned and a member of the 
National Federation of Independent Businesses.  
 
Ayla noted that PublixΩǎ ƘŜŀŘǉǳŀǊǘŜǊǎ ƛǎ ƛƴ Lakeland and was for a long time a Florida-
only company. She agreed that Publix would be a great avenue to create awareness for 
the 2010 Sunshine Census since they have strong roots in Florida.  
 
Allen added that one of the goals of this subcommittee should be to identify other large 
companies to contact.   
 
Rebecca mentioned the need to let people know how businesses are impacted from the 
2010 Sunshine Census count. Funding ŦƻǊ Ƨƻō ǘǊŀƛƴƛƴƎ ŀƴŘ ǘƘŜ ŎŀƭŎǳƭŀǘƛƻƴ ƻŦ CƭƻǊƛŘŀΩǎ 
unemployment rate is dependent on the census.  
 
Allen reiterated that the target audience would be the ethnic communities and his 
outreach will involve contacting these community leaders and getting them involved.   
 
Vesselka McAlarney spoke about the importance of local complete count committees 
reaching out to their communities.  
 
 
 
 
 
 



 
 
 
 
 
 
Ayla stated that local complete count committees are still organizing. Currently, the 
interaction between state and local complete count committees is minimal. During the 
census oversight phase, March 2010 through July 2010, will be when the state complete 
count committee works closely with the local committees. 
 
Ayla then discussed upcoming plans and objectives. The next meeting in Orlando is May 
14, 2009. She indicated that after the call she would send all the members of the 2010 
{ǳƴǎƘƛƴŜ /Ŝƴǎǳǎ {ǘŀǘŜǿƛŘŜ /ƻƳǇƭŜǘŜ /ƻǳƴǘ /ƻƳƳƛǘǘŜŜΩǎ ōǳǎƛƴŜǎǎ ǎǳōŎƻƳƳƛǘǘŜŜ ǘƘŜ 
tasks that should be accomplished before the meeting in May. These tasks include 
identifying large businesses that are able to create awareness of the 2010 Sunshine 
Census, organize a list of media outlets that specifically target or have the ability to 
target the hard-to-count populations in Florida.  
 
Ayla asked Allen if he could reach out to Publix to see if a partnership could be created 
with Publix.  Allen said he could touch base with them to gauge their interest level.  He 
noted that they are typically very community oriented.   
 
The meeting was adjourned at 2:52p.m. 
  
aƛƴǳǘŜǎ ǿŜǊŜ ǘŀƪŜƴ ōȅ !ƭƭŜŜΩ .ƭŀȅ  
     


